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Using Social Media to
Boost Your Audience and Visibility
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- Q&A




Introduction

« Who we are
« Our approach to Social Media
* The marketing funnel

Thought
Leadership

\ Engagement

Promotion

.

Awareness
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Knowing Your Audience and Goals




Opportunities

Increase Awareness
Build Relationships
Form a Community
Manage Reputation
Improve Media Relations

Which medium do you use?




Popular Channels

Twitter

Facebook

Blog

YouTube
Bookmarking Sites




Tools

Create Distribute Track & Monitor

e Bit.ly e TweetDeck e Social

e Twellow e HootSuite Mention
e Pitch Engine e BoardReader

e Flip Camera * Analytics




Campaigns

« Social Media Campaign
- Short Term

- Engage your audience
- Feedback
- Lead Generation

* Integrated Campaign
* Long Term

* integrated into overall communications campaign

- Get your content out to your audiences through channels they are already using -- meet them
where they are

- can be used in all stages of a campaign: research (customers and competitors), strategic
planning, implementation, evaluation




Campaigns

Social Media
Campaign

Awareness

Ongoing Integrated Campaign

Short Term Long Term




Help Us Name Us

Social Media Campaign
Structure
Timeline
Mediums

Reach

- 50 States
- 52 countries

- 6 continents HELLO!
(Our new name is)
i ; (Soama)
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Citrix/Carpathia Announcement

Goal
Timeline

Integrated campaign
- Pitch Engine
- YouTube
- Twitter
- Facebook

Results
- 14,348,912 mentions in 1 week

- 98% Traffic increase

Research Messaging

Launch Composition

Analysis
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